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DAYTON, Ohio- The Catholic Church has a new arena for evangelizing, but so far it 
hasn't stepped into the game with as much vigor and imagination as possible, say the authors of 
anew book. 
"The Internet is in the early stages of creating a culture," said Angela Ann Zukowski, 
M.H.S.H., director of the Institute for Pastoral Initiatives at the University of Dayton. "It has its 
own ethics and morality, its own language and psychology. The Catholic Church can 
participate in the formation of this new culture, but so far it has the smallest voice in that arena. 
And there are many other voices in that world. 
"Bear in mind that, with or without the church, this new culhl!e will continue to evolve 
at an unprecedented pace, weaving itself into the fabric of our everyday lives," she said. 
Zukowski is co-author, with the Rev. Pierre Babin, O.M.I, of the just-released Gospel and 
the Internet (Loyola Press). 
In a time when religion is an increasingly "tough sell," the Internet can be a viable 
medium for a mission-based marketing approach to evangelizing, she said. Finding out what 
potential Catholics need, want, perceive and prefer can help parishes and the Catholic Church 
as a whole adapt and customize its message while remaining faithful to the doctrine, she said. 
"If we are concerned with the future of the church, let's talk with the people who are the 
future," Zukowski said. "This means let's engage the youth in a great exploration for packaging 
the Gospel within the new marketplace of the world. We must do this now and not tomorrow." 
The Catholic Church has a rich history and tradition of multimedia experiences, 
Zukowski said. "We need only to go to the Scriptures to discover Jesus, through parable and 
actions, incorporated many techniques to capture the imagination of his audiences. Thus, we 
read about seeds, pearls, fish, vineyards, light, bread and wine to help us understand his 
mission and message. The unfolding of the church through time demonstrated that art, music, 
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architecture, drama, morality plays and more helped those who could not read understand the 
call to holiness and discipleship. 
"The printing press, a 16th-century communication technology, made Scripture 
available to the laity. The laity could find their own space to read, reflect and discern the 
meaning and power of words in their life. Yet the printed word had the potential to isolate 
individuals from the multimedia community experience. It focused on the linear technique 
emphasizing the left vs. the right brain. The creative dimension of learning for the masses 
slowed down." 
The new media world offers the church an opportunity to encourage and support artists 
within the faith community, Zukowski said. 
"The new media age is one of art and great imagination. Animating and expanding a 
ministry of artists - or 'refounding' the guild of artists within a new media context- could 
stimulate a rediscovery of meaning, image and word associated with the good news. 
"People today are fascinated by the image, by what is visible and concrete rather than by 
reason or abstract knowledge. Rediscovering the image dimension is a sacramental 
opportunity. New religious experiences can blossom forth from the creative imagination of 
story, metaphor, image and word," she said. 
The greatest challenge ahead may be one of definition, she said. "What does it mean to 
be a parish, to be a church in a cyberage? Can rituals be celebrated or participated in online? 
How can you give a homily when people are so conditioned to receiving information in a new 
multimedia way? How can we appeal to all of the senses in uplifting a new religious 
consciousness in the postmodern world?" 
But, she recognized, "as we attempt to create a sense of equilibrium within this new 
culture, we discover it will not stand still for us. As soon as we seem to understand it, it has 
shifted." 
For an institution that approaches change with caution, the ever-changing culture of the 
Internet and evolution of communication technology will be challenging for the church, she 
said. 
-30-
For media interviews, contact Sister Angela Ann Zukowski, M.H.S.H., at (937) 229-3126 
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